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Roboter, fette Steaks: Unterwegs
in der Hauptstadt des Silicon
Valley

Germany & Europe e

. Lufthansa Partnership Highlights:

Noah Tech Fair 2017 and 2018
e Lufthansa roadshows
e Lufthansa website
e Lufthansa Newsletter communication
e Lufthansa Miles & More loyalty promotion
e Lufthansa Student Innovation Competition

* Thomas Cook [one of the world’s largest travel groups supported by 22,000 colleagues,
operating in 16 countries and 6.6 M customers in continental Europe]
* Featuring San Jose for the first time, offering integrated marketing packages, covering all promotion
* Channels: online, instore, trade, direct mailings, on route, in resorts
e Special San Jose Flyer send out to 9,000 travel agencies in the German speaking market

* Myticc Platform: Travel Trade Newsletter featuring San Jose to 4,238 travel agents



* FTI Product Development: produced the first German Silicon Valley tour, which
will be featured in the upcoming annual North America catalogue

. Expedla May 5 - June 6, 2017

 CanUSA: Fall and winter 2017/18

The new tour was presented during the FTI North America Roadshow
Tour was described by FTI Product Manager Tobias Pflantz

Roadshow took place in 5 cities throughout Germany, with a total participation of about 220 travel agents

Kein Urlaub ohne Wasser!

759,000 contacts u

69% increase in room night bookings generated via Expedia Intl.
129% increase in room night bookings via Expedia GER e
Lufthansa flight promotion included R

Consumer Newsletter —27,364 reach

Special San Jose Subsite on www.canusa.de, promoting the Destination itself as place to be in California

Promotion of Canusa Travel packages to San Jose including San Jose video, created by CANUSA. Video is also
published on Canusa’s Youtube Channel

Content will remain on website for long-term retrieval



* TravelZoo

Top 20 Newsletter — 1 million subscribers

Travelzoo website visitors — 1 million visitors

Social Media promotion — 96,057 views

Destination profile — 14,115 impressions

Booking Result — 52 packages booked so far- more expected

 ASNM Media:

Online banner — 87,683 impressions
Booked 111 roundtrip Lufthansa flights FRA-SJC

e USA-reisen.de:

E-Newsletter promotion (1,350 clicks, 31% opening rate)
Home page banner — 843 clicks
Facebook promotion — 22 posts — 73,664 reach

* Fairflight Tour Operator Sales:

Designed San Jose catalogue — 9,000 catalogues distributed to agents
Online promotion 161.2 million reach each month
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San |José

Wo die Zukunft geboren wird

i Gt mir o
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Es ist die Stadt, in der die Zukunft geboren wird. Hightech-
Unternehmen wie Apple und Google machten San José zur Hauptstadt
des Silicon Valley. Die Stadt in Kalifornien ist eine einmalige
Verbindung von Fortschritt, Tradition und Natur. Das macht sie zum
perfekten Reiseziel.

Es hat schon seine Grande, weshalb sich Denker, Trdumer und Erneuserer
hier mit dem Ziel niederlieBen, die Welt zum Positiven zu verandern. San
José und das Silicon Valley sind eine unschlagbare Mischung aus
Lebensqualitdt und Visionen. In der mit knapp Gber einer Million
Einwohnern drittgrolBten Stadt Kaliforniens vermischen sich Geschichre,
Kultur, Natur und Spitzentechnologie. 1777 von Bauern gegrunder, ist San
José die alteste zivile Siedlung des Golden State und war von 1850 erste
Hauptstadt des Bundesstaats. Heute pragen neben modernen
WohntGrmen zahlreiche Museen, das Opernhaus und eine attraktive
Innenstadt das Bild.

In Downtown allein haben sich mehr als 110 Technologie-Unternehmen
niedergelassen, im gesamten Stadtgebiet sind es Gber 6.600. Aber nicht
nur deswegen ist es attraktiv, San Josés Innenstadrt ist sauber, sicher und
mit mehr als 60 gesprochenen Sprachen ein beispielhaftes multikulturelles
Miteinander. Wie wichtig San José fur die USA und den Rest der Welt

geworden ist verdeutlichen Fakten: San losé hat das hochste




German Media

* 11 Press Releases
e 7 travel writers and 5 bloggers in Media FAM Trips

* |TB Berlin 2017

 Media Breakfast: 236 media representatives and journalists participated

* Private radio channel Antenne Mainz with an audience of 4.6m in the
catchment area of the Frankfurt airport and thus the Lufthansa flight

Coverage results March to December 2017
Reach: 150,087,171
Ad equivalence: $707,472

PRESSEMITTEILUNG

uuuuuu nft schon heute erleben:

Tech-Tourlsmus in und rund um San Jose

Silican Valley Tauren — Computer History Museum — Tesla Shawroom — Google und Apple
Compus und vieles mehr
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German Advertising

America Journal: Print Ad — 145,000/issue

Luxus Insider:

* Online HotSpot Ad — 16,067 clicks
* “Inspire Me” Ad — 19,356 clicks

Collaboration Radio: Anteenne Mainz

* Upto 4.6 million listeners

* In the Frankfurt International Airport catchment area

Luxus Insider: Advertorial

e l"'_lli'F e

“SAN JOSE
e Seeie Kaliforniens und lassen Sie sich inspirieren von Innovationsgeist und
nden Landschaften. Tauchen Sie ein in die Hightech- und Shopping-Kuliur des
Ruhe der maje: Redwood Waider und entspannter
Cruz. Bie:

Santa
‘ein der Exiraklosse nterey.
- dank fiinf Nonstop-Fliigen pro Woche mit Lufthansa von Fronkfurt zum

Pionen Sie lhre Reise ouf www.sanjose.org. Fiir weitere Informationen schreiben Sie uns eine
Mail: sanjose@gce-cgency.com oder rufen Sie uns an: 069 175371 00.

e Adincluded info on San Jose’s top sights and the advantages of the Lufthansa nonstop flight from Frankfurt to

San Jose
* Total click rate - 16,067 clicks

* 12,605 visitors read the entire article- highest reading rate of the entire magazine



Brand USA China Campaign Performance
Total Impressions: 1,121,636,199

e GoUSA Partner Content: /8,682

e Broadcast TV Episodes: 266,279,380

e Qutdoor & Online Video: 854,543,000

e Print & Digital Insert: 151,278

e Social: 183,859



China Partnerships

e Partnership with Hainan:

* Promoting San Jose’s attractions on Hainan’s website

* Promoting discounted tickets to the San Jose Museum of Art

e Partnerships with AirChina:

* Holiday celebration at the Shanghai Pudong Airport
* 800 giveaways with Visit San Jose’s Weibo QR Code
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* USA Discovery program:

e Featuring San Jose for the first time

e Access in China, UK, Ireland, India, Australia, New Zealand and Brazil



Media Coverage:

e Produced San Jose travel show (only city featured in California)
e Airing on 13 channels in China —24 M reach

e Familiarization Trip:
e Ten Top MICE (Meetings, Incentive, Conventions & Events) reps

e Social Media:
e Established San Jose’s first China WeChat and Weibo channels

PR Coverage - 480,306 reach

e Created in Language Media Toolkits, Media Releases and Marketing Assets

* Sources of all China figures are from The Brand USA. All German sources are
from GCE German Contractor.
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